EXPLORE YOUR
ENTHUSIASM

EPISODE 94: 4 STEPS TO SOUND LIKE A
HUMAN, CONNECT WITH YOUR
CUSTOMERS (AND SELL MORE STUFF)

Do you feel nervous about sharing your work on social media or your blog? Do you worry about

sounding too so|es—y and end up sounding too much like a robot? You're not alone. Welcome to

Explore Your Enthusiasm episode 94, with me, Tara Swiger

In ‘I'Oday's episocle you'” learn:

* Why it's important fo sound like a human online

* The two mistakes people usually make with social media

* 3 steps to sound like a human and connect with your customers (without getting too

uncomfortably personal)

Being a real person and not sounding like a robot on|ine, especio”y in social medio, is imporJronJr.
And we don't usually have much problem acting like a normal human being in person, but when
we get online... things get weird. A charming, hilarious person can turn into a stilted, awkward

person on social media. Or, Jrhey sound WeircHy so|e5—y‘

And | get it it can be hard to translate who you are info limited words and pictures online. It can
also be hard to feel COMFORTABLE being yourseh(, especio“y if you don't feel confident in
what you're o|oing - in the fact that you're se||ing your art.

But figuring out how to be a person who connects with other peop|e online is importfant for your
business. Not on|y will it he||o you use social media to sell more stuff, it will also build more and
deeper re|o’rionships with your customers. I+ will he|p a po+en’rio| buyer understand the

awesomeness of what you offer and how it's different and specio|.
And yet, when you feel uncomfortable, it's easy to get this wrong. | see this hoppen in two main

ways. When people are nervous to share their work, they usually default to two extremes of a

continuum:
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You get super formal or you automate it too much

"This is new in my shop. This is available.” Maybe you set Etsy up to automatically tweet when
you list a new item... and that's it. Or maybe you set your blog to tweet. Or you just post a
picture of your product to Instagram, with just a bunch of hashtags. You don't do this to be
spammy, but because you feel awkward and aren't comfortable saying more. But, no matter how
much you migH share (and let's face it, if you have to force yoursehC to share your work, and you
feel like a robot, it'll always feel like you're forcing it - and you're going to be less likely to do it,
because who wants to spend time feeling awkward?) - if you do it like a robot, it won't be
effective. And that means you're forcing yourse|f to do some+hing you don't like, and that your
potential customers don't like or maybe even pay attention to, AND it won't be effective. That

SUCkS.

Using your biz tools like you would a personc| tool

| know a lot of makers fall into this because their personal hobby has transformed into a business -
so perhaps you started your blog or Instagram before you had a business, so you're used to
sharing it for personal reasons, to connect with your friends. And now that you have a business,

you're using it the same way and wondering: Why isn't this getting me customers?

There is a third option, which is not saying anything or sharing your work at all because you're

not sure what to say or you're afraid that you'” mess it up.
But | want you to avoid all of these, because, well, they just don't work.

Now, | want to be clear, when | talk about being a person online, and not sounding like a robot, |
am NOT ’ro”dng about shoring every detail of your life, or, as we talked about in episoo|e 8],
being a "hot mess" online. If you want to know more about how to be your authentic self without

over-sharing, listen to episode 81, "how to be authentic without being a hot mess."

W hat I'm 1'0H<ing about is genuine|y connecting with peop|e; I'm 1'0”<ing about shoring the parts of
your persono|i+y and experience and ideas that he|p THEM - ideo”y, that he|p them use what
you sell or understand its value. Remember, the goal isn't to sound like a human to make YOU
feel better, but to offer more value to the community of people who would LOVE what you're
se||ing and who could +ru|y benefit from it.

So that brings us to the four steps that you can take to sound like a person online (and sell more

stuff).
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1. Be intentional with how you use your tools

In other words, decide what your intention for that tool IS - how do you want to use it? W hat do
you want it to do for you?

It's perfectly fine to just use a tool for personal reasons, but KNOW that's what you're doing. If
you use your Facebook personal page to keep up with your college roommates, then do that.
Don't be upset when it doesn't send you lots of sales. (Btw, this is my main problem with the
"businesses" like Jamberry, and Stella + Dot - based on how the women in my life are using them,
Jrhey seem to promise you can have a business just by se||ing to your friends, on the p|oi’Forms you
use with your friends. When in fact, to create a ereoo|y income from ANY business you need to
actudlly create a platform for that business + treat it like a business. If you want to use something

for fun, that's fine, but be honest with yourseh( about the difference.)

This goes back to lmowing what you want with your business as a whole - what is your goo|?
W hat are you bui|o|ing? If you're not sure i you're Jrru|y bui|o|ing a business or just moking some

money with a hobby, check out my video: Do you have a business or a hobby?

Once you know what you want from your business, think Jrhrough what you want from each tool:
how do you hope it he|ps you reach your bigger biz goo|? We talk more about this process in
episode 89: Mission, Strateqy, Tactics.

2. Decide where it is on the Customer Path

Once you know you want fo use this tool for business purposes, think about where it fits on your
Customer Path. Your Customer Path is the journey customers take to find you, fall in love and
buy from you. Each tool fits somewhere on the Customer Path - it either introduces you to them,

or tells them more about you, or makes the sale.

So think about this tool: Are you using it to talk to peop|e who just found you? Or peop|e who

have been fo”owing you and like you?

THAT is going to determine how personal you get and how informative you get.

3. You set the parameters of how much you share

Remember - what we're talking about it sounding like YOURSELF, not sharing everything you
think. There's a spectrum and you can move from the "never share anything" side of the
spectrum to the "overshare everything" side in small steps. It's not a slippery slope, you're not

going to occiden’ro”y slide from one end to the other.
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Instead, decide what you're going to share, decide how you're going fo be yourseH: in a way that

is of service o your buyers.

| think of this, how personal you get, as layers.

* |In the top layer you have: "l make and sell this thing"

* |n the |oyer righ’r under it, you may say, "I make it because I'm inspired by x and y."

* |n the |oyer o|ee|oer than that, you may share what inspires you fo make it, or how you learned
the craft as a kid.

Deeper layers would involve more personal stuff like your marriage, or your kids, or your

childhood... but you see, you don't have to share any of this to share a bit of yourself and your

story. YOU set the boundaries of your layers.

The H’]ing to keep in mind is that the first |oyer is just factual and not that personob|e or Frieno”y.
The next layers aren't about YOU as much as they are about your thing. But by sharing o bit
about how you relate to your product, or why you make the product, you aren't talking about
yourself - you're giving your potential buyer value - you're showing them why the product

matters, what its story is, or how it fits into their life.

4. Practice

The final step is to practice. Practice writing Instagram descriptions that sound more like you.
Rewrite your descriptions fo use the words that you and your customers use most often. Just like

with any aspect of shoring or moking your work, you're going to get better with practice.

If you want to dive into what you can say and talk obout with your work, and how to share it

eﬁ(ecﬁve|y, check out my book Market Yourself. you can find it on Amazon or you can get a

siqned copy direcﬂ\/ from me.

If confidence in your proo|chr and business is what's keeping you awkward and ineffective on

social medio, sign up for the free Biz Confidence Challenge!

If you enjoyed this podcast, please subscribe to it on iTunes and leave a review.

Thank you so much for |is+ening and have an en’rhusios’rico“y non-robotic o|oyl
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